APPENDIX B1: RPP Interventions and Intervening Variables Grid (For Underage Drinking and Binge Drinking Among 12-20 year-Olds)

Intervening Variable

Strategy/
Intervention:

legal conseq of

UAD or DUI
legal conseq of

providing to

minors
health conseq

Retail
availability
Social
availability
Community
norms
Perceived
Perceived
Alcohol
promotion
Perceived
Perceived
social conseq
School
belonging/
commitment
to school
Family norms
and influences
Parental
monitoring
Emotional/be-
havioural
problems in
childhood
Child abuse /
maltreatment

Policy/Systems Level

Regulation of Outlet
Density / Hours /
Location

Restrictions on Alcohol
in Public Places or at
Community Events

Restrictions on v v
Advertising / Promotion

Enhancements to Social v v
Host Liability

Support activities for RBS v
training

Retailer recognition for
passing compliance
checks

Sticker shock v v

Community level

See Multiple Substances

Organization Level

e-SBI (AlcoholEdu or v v
eCheckUp)

Relationship Level

Family Matters v

Individual Level

See Multiple Substances
Table




APPENDIX B2: RPP Interventions and Intervening Variables Grid (For Prescription Drug Misuse and Abuse Among 12-25 year-Olds)

Intervening Variable

Strategy/
Intervention:

availability
availability
legal conseq
of Rx drug
misuse

legal conseq
of providing
health conseq
and influences
Emotional/be-
havioural

Rx drugs
social conseq

Retail

Social
Community
norms
Perceived
Perceived
Perceived
Perceived
School
belonging/
commitment
to school
Family norms
Parental
monitoring
problems in
childhood
Child abuse /
maltreatment

Policy/Systems Level

See Multiple Substances

Community level

Education and Outreach
to community about
proper storage and safe
disposal of unused
prescription drugs

Expand Permanent Safe v
Drop Off Locations

Promote Prescription v
Drug Take-Back events

Organization Level

Outreach to Pharmacists
& Prescribers on
Providing Education to
Patients on Prescription v v
Drug Misuse, Safe
Storage, and Disposal of
Unused Prescription and
OTC Drugs

Relationship Level

See Multiple Substances

Individual Level

See Multiple Substances




APPENDIX B3: RPP Interventions and Intervening Variables Grid (For Marijuana Use Among 12-25 year-Olds)
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Policy/Systems Level
Restrict Location / Hours of
Operation of Adult Product v
Retailers
Restrict Advertising / v
Promotion
Community level
See Multiple Substances
Table
Organization Level
e-SBI (Marijuana eCheckUp) v v
Relationship Level
See Multiple Substances
Table
Individual Level
See Multiple Substances
Table




APPENDIX B4: RPP Interventions and Intervening Variables Grid (Multiple Substances)

Intervening Variable

legal conseq of

DUI
legal conseq of

providing

drugs
health conseq

Retail
availability
Social
availability
Community
norms
Perceived
Perceived
Perceived
Perceived
social conseq
School
belonging/
commitment
to school
Family norms
and influences
Peer norms
Parental
monitoring
Refusal /
Resistance
Efficacy Beliefs

Strategy/Intervention:

Emotional/be-
havioural
problems in
childhood
Child abuse /
maltreatment

Policy/Systems Level

<\
(\

Sobriety Check Points

<\

Saturation / Party Patrols v v

Drug Recognition Experts v

Community level

Build Regional Capacity & Media v v v v e v v v v v v v
Advocacy

Promote State-wide Media Campaigns v v v v v

Organization Level

DITEP

ATLAS v v

LifeSkills v

Caring School Community v

Project ALERT v

Project Northland v v v

Relationship Level

Guiding Good Choices v v

Nurturing Parenting Program v

Strengthening Families Program 10-14 v

Peer Leadership / Youth Empowerment v v

Gay / Queer Straight Alliances v v v

Individual Level

SmartMoves (Boys & Girls Club)

School-Based Screening & Referral v v

School-Based Mentoring v

IMedia advocacy can be useful for promoting and enhancing all interventions.
2State-wide Media Campaigns can be used to address various intervening variables. The targeted intervening variables will continue to change over the 5 years of RPP.




